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A working reference for member agencies preparing an Indie Awards submission.
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The case study
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Keep it simple

A clear and concise case film is easier for the judges to

follow.
Don't feel like you need to use the whole three minutes for

the case video. Two minutes is normally enough!
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The judging criteria
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Rules &

For more information on categories and weighted criteria for each category, check:

www.indieawards.global/rules-and-requirements
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Good luck!
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